ASSESSMENT OF EDUCATION AND EMPLOYMENT
COOPERATION IN AZERBAIJAN TOURISM INDUSTRY

Assoc. Prof. Anar N. Eminov, Ph.D.
Azerbaijan Tourism and Management University
Ilaha Aliyeva, PhD. Student
Azerbaijan Tourism and Management University

Introduction

As a matter of fact, the development of each country nowadays
depends on the quality of its nation’s education. The foundation for certain
development of a nation starts with the development of its human resources.
The improvement of a knowledge-based economy of today has given rise to a
transformation in higher education. Tourism higher education, as a major
platform for personnel potential development for the tourism industry has a
very close relationship with the economic development of the tourism
industry. On the other hand, despite the rapid growth in the past decade,
tourism higher education still faces uncertainties in terms of the content and
nature of tourism degrees, and this reduces employment opportunities for
tourism graduates.

In Azerbaijan context, tourism higher education also faces great
challenges in the development of personnel potential for tourism industry.
Tourism education is a young trend in Azerbaijan in the 21% century.
Considering the tourism potential of the country it can be said that the study
can be improved parallel to the sector. Besides that, focusing on the
development of the other oil-gas industry sectors in the Azerbaijan Republic,
improvement is demanded at tourism education, as well. Nevertheless, it is
obvious that tourism study is nothing without practical trainings.

The objectives of the study are as follows:

1. To identify specific characteristics of tourism education;

2. To investigate international experience in tourism education;

3. To analyse the existing infrastructure and facilities available for tourism
education and training in Azerbaijan and quality of skills provided by these
institutions;

4. To investigate cooperation between education and industry in order to
identify a gap between education and industry in tourism sphere;

5. To offer some suggestions and solutions to improve the quality of skill
supplied to the industry and also how to develop tourism personnel potential
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by developing cooperation between industry and education based on the
findings of the study.

The research questions are:

1. What is the current tourism education infrastructure of Azerbaijan?

2. Does tourism education meet the needs of the tourism industry?

3. How can university and industry cooperate in order to develop tourism
personnel potential?

4. To what extent is the situation of the existing infrastructure and facilities
available for tourism personnel training and progressing developed in
Azerbaijan?

The investigation aims to study the current situation between tourism

industry and education as well as the attitudes of students and tourism
employees towards such a partnership. To this end, students who study at
tourism-related faculties and employees who work for tourism sector have
been surveyed and their impressions and demands regarding the collaboration
have been analysed.
The importance of the investigation is that it is the first empirical study in
Azerbaijan about the current situation of education-practice partnership and
its drawbacks. Furthermore, the study enlightens some tricks for the related
organizations.

The elements of the investigation are tourism companies, and students
who study at tourism-related faculties. According to information announced
by Ministry of Culture and Tourism there were 338 hotels and hostels, and
295 tourism companies in Azerbaijan. Besides that, Azerbaijan Tourism and
Management University stated that more than two thousand students were
studying at the university currently. Considering these numbers, 50 and 70
employees and students relatively were targeted. After controls of the
questions it was decided that the analysis would be conducted over 42 and 64
questionnaires respectively.

Representatives of hotels and tourism companies in Azerbaijan and
students of Azerbaijan Tourism and Management University were added into
the scope of the survey. Other students who study tourism but at different
universities were not included in the research. In order to reach comparable
results, the respondents in only Baku limited the survey. Despite the
possibility of generalization the results to the whole element, it would be
beneficial to test it by survey that is more detailed, in the future.

Literature review
Education in the field of tourism has produced quite a few articles
(Hyland, 2001, p. 677). These comprise a call for higher education to support
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students with competent flexibility for them to get, inspire, and analyze new
areas of study, including collective trans-disciplinary subjects that move
marginal or unexplored areas to the focus of discovery (Lashley, 2011, p. 18).
But despite these alerts, tourism remains an undeveloped subject area with
few relevant or global educational systems. Many of the topics within the
tourism literature are similar; simply revising and rehashing these topics
(Stergio, Airey, and Riley, 2002, p. 149). The focus of this literature includes
the extensive education literature, making any analysis incomplete. Thus,
when exploring the topic of general tourism education, it is not surprising to
find no core curriculum and no uniform body of knowledge (Scott, Puleo,
and Crotts, 2007, p. 257).

It is difficult to put a determinate date on the start of tourism
education but it seems to have been during the 1960s that there were a
number of key changes in tourism, in education and in society more
generally, which led to the emergence of tourism “both as a clear area of
study in its own right and as a subject for study to diploma and degree level
and for research. During that decade many of the early tourism programs
began. The tourism programmes of the 1960s and 1970s were highly
vocational in aim and content, highly restricted in the knowledge base on
which they could draw, and highly based on economics and business studies”
(Airey, 2005, p. 13-24).

As noted earlier by the authors (Airey, 1995, p. 4), the growth of
tourism as an activity, the expansion of further and higher education, as well
as an increased recognition and respectability of vocational education
provided a fairly potent set of influences that encouraged what would now be
called “educational entrepreneurs” to launch the first tourism programmes.
These sought to understand, explain, and prepare prospective employees for
the tourism sector. In the words of one of the pioneers, John Burkart, the
courses were designed to leave the students “surprise free” about what they
would find in employment. These origins are still reflected in the aims,
methods, content, and location of many of the existing programs, which
include, for example, industry placements, practical field visits, and case
studies with a strong business management orientation.

Tourism education began as a development of technical/vocational
schools in Europe. These schools highlighted training in foundation abilities
such as hospitality, hotel management and related business skills. The need
and demand from the public and private sectors influenced the prompt growth
of tourism studies and the development and establishment of departments of
tourism at institutions of higher education in addition to technical schools
(Butler 1999, p. 7-25).
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According to the authors there has been much discussion over the past
decade into the provision and content of tourism education.

According to Croy and Hall (2003, p. 32) tourism industry is
comprised of many different types and levels of work at a variety of
organizational levels, which requires different types of skills to enhance
social transformation through holistic education. These skills are only
achieved through the development of qualified teachers to teach at high
school level to advance, satisfying and meeting tourism education demands
specifically (Jurowski 2000, p. 99). Cooper (2000, p. 30) noted that in many
developing countries the educational system has attempted to keep up with
the demands of rapidly growing tourism industry. There were many
arguments that educational institutions such as high schools and universities
have not been able to prepare the necessary human resource base for a
growing industry either in terms of number or quality.

According to Reeve (2004, p. 189), the concept of cooperative
education began in the United Kingdom (UK) in the late 1800s, in the United
States of America (USA) in 1906 and in Canada in 1957. Reeve (2004, p.
189) points out that cooperative education is now practised in more than 60
countries around the world. According to Groenewald (2003, p. 1), the
original aim of cooperative education is to enhance student learning. The
purpose and role of cooperative education can be regarded as multifaceted
when the complexity and the various role-players are considered. It must be
remembered that from a student’s point of view career clarification is the
most important (Coll & Eames, 2004, p. 274). One of the purposes of higher
education is to prepare people for work, but perhaps a better definition would
be that its purpose is to give people the tools with which to reflect and learn
from experience (Thorne, 1995, p. 184). According to Coll and Eames (2004,
p. 274), students want well-paid jobs soon after graduation.

However, limited research has been conducted into the outcomes of
cooperative education partnerships generally, but particularly in the field of
tourism and hospitality. The Business Council of Australia (1990) that has
several cooperative education partnerships with a range of universities,
mostly in the field of information technology, believe that these partnerships
enhance the level and improve the range of education offerings as well as
fostering closer links between business and education.

Methodology of the Investigation

The investigation contains two parts: theory and practice. Through the
theoretical phases features of tourism-related education and problems at
development of human resources at the mentioned sector have been
explained. Furthermore, tourism study at the Azerbaijan education system
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and the necessity to organize Azerbaijan Tourism and Management
University have been described in the theoretical parts of the investigation. In
the practical section, survey has been applied.

Inquiring was conducted for both university students, and tourism
firms in order to achieve data and comparable analysis. The questionnaires
for both groups were structured in three parts. The questionnaire with
students gathers information regarding respondents’ features, their
impressions about the current situation of tourism study, and their
attitude/expectations to/from a partnership between tourism industry and
education. The questionnaires for companies investigate the topic from the
point of view of the tourism industry, so they contain questions regarding the
company structure as well as their attitude toward the partnership. Both
groups were asked 10 questions.

In the survey section, face-to-face inquiring of quantitative
methodology was applied. The questionnaire examples used during the
survey were demonstrated in the addition part of the investigation.

The questions were prepared according to the multiple-choice query
format. The sixth question of the student questionnaire, the 3-point Likert
Scale was used. All questions were prepared on the basis of previous similar
studies.

Findings of the Investigation

As data gathering tools, the questionnaires were prepared in three
sections. The first part consists of demographic characteristics of respondents
such as study field; tourism sector; names of students; their qualifications to
achieve career and sectors of companies. The respondents answered
questions regarding their impressions about and attitude toward a partnership
between university and industry in the second part. In the end, they gave their
recommendation how to improve that collaboration.

Furthermore, this chapter also aims to find the answers to the
questions set in the research purposes and find the relationship between the
variables defined.

First, it would be relevant to assess the demographic indicators of
survey participants. More than half of the respondents (53.1%) are students
who study Tourism and Hospitality. Whilst another majority state that, they
are studying at the Management Faculty of the University (37.5%).
Furthermore, some respondents are educated at the other faculties such as
Tourism business, Management of tourism and Transportation industry.
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Fig. 1. Result on RQ. 2, Education survey
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The answers of respondents regarding career are varied, as well. The
share of the ones who intend to work as civil servants is more than the others
(28.1%). Respondents who choose Hotel industry follow with 23.4%.
Students who want to test themselves at restaurant and cafe jobs take 17.2%.
The most interesting thing is that 15.6% of the participants do not want to

work in the sphere of tourism.

Table 1
Result on RQ.3, Education survey

RQ.3 In which tourism sectors would you like to work?

. Results
Tourism sectors

Frequency Percentage

Civil service 18 28.1%
Hotel industry 15 23.4%
Restaurant/café 11 17.2%
| do not want to work at tourism industry 10 15.6%
Other 9 14.1%
Transportation 1 1.6%
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However, there is not such a diversity among professional
respondents. The majority of respondents are representatives of hotels
(71.6%). The rest are of tour agencies (28. 6%).

Tour agency
29%

Hotel
71%

Fig. 2. Result on RQ.2, Industry survey

Within the survey, companies were separated according to employee
number. The results show that the majority of local tourism firms (61.9%)
employ fewer than 50 workers. After the analysis it was found out that big
companies that have more than 101 employees are 23.8%. The firms which
have between 51 and 100 employees take a 14.3% share.
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Fig. 3. Result on RQ. 4. Employee number

Nevertheless, the survey demonstrates that the number of tourism
educated personnel is not proportional to the whole number. Even there is not
a company which employs more than 101 workers with a relevant study
background. In 88.1% of the companies, employees who studied tourism are
fewer than 50. However, more than 51 tourism-trained (university study)
employees work in 11.9% of the firms.

Table 2
Result on RQ.5, industry survey

RQ.5 How many employees with tourism education background operate at
your enterprise?

Employee number Results

Frequency Percentage
Fewer than 50 employees 37 88.1%
Between 51-100 5 11.9%
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The assessment of main questions

The main questions refer to the current situation of local tourism study
and the attitude toward it. The questions analyse the mentioned content from
the point of view of students and professionals. Notes by participants are
analysed comparably.

During the investigation, students were asked if they had attended a
job interview. From the results it is obvious that three out of four attended
either a practice or a job interview at least once. The rest quarter (25.0%)
state that they had not had such a situation.

Table 3
Result on RQ.4, Education survey
RQ.4 Have you ever participated at any job interview?
Students answer Results
Frequency Percentage
Yes 48 75.0%
No 16 25.0%

According to the opinions of students who have already participated
in interviews, working practice is more important (60.4%). However, 29.2%
state that practice abroad is more significant. Tourism study abroad ranks
third with 20.8%. Only 16.7% express the importance of general tourism

education during interviews.

Table 4
Result on RQ.5, Education survey

RQ.5 What kind of problems have you met during interviews?

Results
Problems

Frequency Percentage
The most significant is practice 29 60.4%
Foreign practice 14 29.2%
Foreign tourism education 10 20.8%
Tourism education 8 16.7%
Local practice 4 8.3%
Foreign language 3 6.3%
Benefits from lecturers with an international | 3 6.3%
education
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Unlike students, professional respondents think that tourism education
in foreign countries is more important (52.4%). Nevertheless, during
employment the significance of practice and general tourism education is
obvious from the results. Both categories take 50% percent respectively.

Table 5
Result on RQ.6, Industry survey
RQ.6 Which criteria is more important in recruitment process?
I Results
Criteria
Frequency Percentage
The most significant is practice 21 50.0%
Foreign practice 11 26.2%
Foreign tourism education 22 52.4%
Tourism education 21 50.0%
Local practice 2 4.8%
Benefits from lecturers with an international | 12 28.6%
education

Besides, the opinions of respondents regarding their advantages to
work in the sphere of tourism have been studied as part of the investigation.
An overwhelming majority (73.4%) note that their education of tourism is the
main advantage they possess. 57.8% think that their work practice is
advantage to work in such a sphere. Only 15.6% achieved practice abroad
and they state this qualification as their main advantage.

Table 6
Result on RQ.7, Education survey

RQ.7 What kind of advantages do you have for working in tourism sphere?

Advantages Results

Frequency Percentage
Nothing 3 4.7%
Working practice in abroad 10 15.6%
Outlook 1 1.6%
Foreign language 3 4.7%
Tourism education in abroad 2 3.1%
Tourism education 47 73.4%
Practice 37 57.8%
Benefits from foreign lecturers at a local | 8 12.5%
university
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Students responded questions about their satisfaction with tourism
education in the country, as well. Most students (65. 6%) are partially
satisfied with the local tourism education. Although they think that the
mentioned education is good, they note that there are still some problems to
solve. Approximately a quarter of student participants are dissatisfied with
the local tourism study. Just 7.8% think that everything is normal about the
training.

Table 7
Result on RQ.5, Education survey

RQ.5 Are you satisfied with the tourism education in Azerbaijan?

Results
Answers

Frequency Percentage
Yes 5 7.8%
No 17 26.6%
Partially 42 65.6%

The participants who have experience in a foreign country are three
times more than those who do not. The results are 76.6% and 23.4%
respectively.

Table 8
Result on RQ.6, Education survey

RQ.6 Do you have any experience abroad?

Results
Answers

Frequency Percentage
Yes 15 23.4%
No 49 76.6%

Students’ opinions regarding the collaboration between their
university and tourism industry vary. The majority (78.1%) confirmed such a
partnership, however, 14 students (21.9%) state that there is not such a
collaboration and if there is, they are unaware of it.

Table 9
Result on RQ.8, Education survey

RQ.8 Does your university have partnership with tourism enterprise?

Results
Awareness

Frequency Percentage
Yes 50 78,1%
No 14 21,9%
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Despite that, specialists of tourism enterprises think differently. The
awareness about the collaboration is 50-50 among the professional
participants. Although half of them think that there is a collaboration between
the organizations, the rest half think there is not.

Table 10
Result on RQ.8, Industry survey

RQ.8 Does your company have partnership with an educational
establishment?

Results
Awareness

Frequency Percentage
Yes 21 50.0%
No 21 50.0%

The mentioned subject was also asked in a different way to
professional participants and the main feature, which is significant for them
during such a partnership, was attempted to clear out. 83.3% say that they
prefer development of qualified employees in such a partnership. The rest
16.7% think that monetary benefits are much more important for them.

Table 11
Result on RQ.9, Industry survey

RQ.9 What is your company preference regarding partnership with
educational establishments?

Results
Preference for

Frequency Percentage
Material benefits 50 16.7%
Professional human resources development 14 21.9%

The partnership between tourism enterprises and career agents is
interesting, as well. So, 61.9% of the professional participants state that their
company has such a collaboration. Nevertheless, 38.1% do not need such a
partnership.

Table 12
Result on RQ.7, Industry survey

RQ.7 Does your company have cooperation with any recruitment agency?

Cooperation Results

Frequency | Percentage
Yes 26 61.9%
No 16 38.1%
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Within the survey, students were asked about their expectations from
the cooperation between their university and the tourism industry. The results
showed that the majority of the participants do not have any expectations
from such a partnership. The reason for 50% of the students’ disinterest
toward the partnership is their unawareness. On the other hand, some of them
think that everything is “OK” and they do not need additional work.
However, 15.6% think that the participation of professionals who work for
the tourism industry is inevitable in lectures. The same amount of participants
(15.6%) state that they need experience at the partner firms under the
collaboration. 10.9% approach the partnership a bit differently. They prefer it
after graduation and think that it would be satisfactory if the companies
employ graduates. 7.8% of the participants state the importance of visual
lectures at the partner organizations.

Table 13
Result on RQ.10, Education survey

RQ.10 What kind of expectations and recommendations do you have for
cooperation between university and industry in the tourism sphere?

Results
Answers

Frequency Percentage
Experience at the partner companies 10 15.6%
Organisation of lectures by professionals from | 10 15.6%
industry
Organization recruitment process of graduates | 7 10.9%
Organisation of practical lectures in industry | 5 7.8%
fields
Preference of practical knowledge during | 3 4.7%
lectures
Setting up consultant department at university | 3 4.7%
Invitation of lecturers with tourism education | 1 1.6%
background
Cooperation with universities abroad 1 1.6%
Organisation of internships in companies 1 1.6%
Signing cooperation with companies 1 1.6%
| do not have any idea 32 50.0%

Similar to students, some groups of professional participants also
think that everything is satisfactory in the collaboration between them and
universities. So 42.9% do not have extra expectations. However, the majority
have expectations from the partnership. 23.8% of participants state that
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experienced lecturers should give lectures. Another majority (19.0%) agree
with students about organizing practices and inviting them to partner
companies. 9.5% think that organizing practical workshops can be
satisfactory, as well. The most interesting finding is that some specialists are
not pleased with practices. 4.8% state that students must be attracted to
companies relevant to their qualification and knowledge.

Table 14
Result on RQ.10, Industry survey

RQ.10 What kind of expectations and recommendations do you have for
cooperation between university and industry in tourism sphere?

Results

Answers

Frequency | Percentage
Invitation of lecturers who possess work 10 23.8%
experience
Organizing a students’ practice semester at 8 19.0%
partner companies
Organizing practical workshops for students 4 9.5%
Students should be chosen according to their 2 4.8%
qualifications
Training human resources according to the 1 2.4%
demand of industry
Prefer lecturers with international background 1 2.4%
Organizing lectures by industry professionals 1 2.4%
Setting up exchange programmes for lecturers 1 2.4%
| do not have any idea 18 42.9%

Conclusion

This study provides both theoretical information and empirical
evidence related to the industry-education cooperation in tourism.

While investigating tourism education the importance of education
and industry-education cooperation in the tourism sector is also discussed in a
literature overview. The relationship between tourism industry and education
is significant for the employability of tourism graduates. Tourism industry
constitutes an important sector for the employment and the development of
the local economies; thus, the development of human resources is crucial in
order to achieve a comparative advantage in a highly volatile and competitive
tourism industry.
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The study showed that limited research in Azerbaijan, however, has
systematically explored what the tourism industry needs, and the extent to
which tourism higher education meets these needs. In order to bridge the
research gap, this study was conducted with the aim of investigating what
kind of cooperation can be conducted between tourism industry and
education.

In order to learn, how the theoretical study on the industry-education
cooperation in tourism sector finds confirmation in practice, the survey was
conducted with the purpose to study the current situation between tourism
industry and education, as well as the attitudes of students and tourism
employees towards such a partnership.

Students who study at tourism-related faculties and employees who
work for the tourism sector have been surveyed and their impressions and
demands regarding the collaboration have been analysed. Inquiring was
conducted for both university students, and tourism firms in order to achieve
data and comparable analysis. The questionnaires for both groups were
structured in three parts. The questionnaire with students gathers information
regarding respondents’ features, their impressions about the current situation
of tourism study, and their attitude/expectations to/from a partnership
between tourism industry and education. The questionnaires for companies
investigate the topic from the point of view of tourism industry, so they
contain questions regarding the company structure as well as their attitude
toward the partnership. Both groups were asked 10 questions. In the survey
section, face-to-face inquiring of quantitative methodology was applied.

Consequently, the graduates and industry representatives suggested
that there should be a close collaboration between the educators and the
industries.

Recommendations

Taking into account all discussion it is possible to offer the following
for the development of cooperation between tourism education institutions
and tourism industry:

- Relations between industry representatives and tourism enterprises
have to be consultative. For this reason, forums, conferences,
meetings have to be organized regularly. It is desirable that, these
enterprises have to be organized in the form of different associations
and unions. Thereby, these relations can be effectively coordinated
and standardized. At the same time, in this form, a joint board can be
established.



136  Anar N. Eminov, llaha Aliyeva

- Exchange programs have to be implemented between tourism
enterprises and education centers. Industry representatives can work
as an instructor in the education centers in certain periods of time and
teachers can work in different jobs in industry. Thus, both parties can
increase the mutual understanding and establish a two-way more
effective curriculum and support for the development of the parties.

- The independent tourism awards have to be established by education
centers. These awards can play a special role in involving businesses
to collaborative operation in the local market. Industry representatives
can be awarded in different nominations and at the same time it is also
possible to involve students in these awards.

- Industry ventures have to be involve in the development of
curriculum. It is desirable to learn the INDERCORE system of
Canada.

- To establish board of trustees for education ventures. Especially, in
condition of financial independence, it can develop the relations
between higher institutions and industry and can increase the
transparency in the management of higher education centers.

Thus, the world modern practice proves that, relations with industry
are necessary for higher education institutions. Particularly, high competitive
tourism sector demands it much more. The knowledge and information
gained, mutual development, increasing of competitiveness of destinations,
challenges of other industries make it necessary for every party.
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OLIEHKA COTPYJHUYECTBA MEKIY OBPA30OBAHMEM 1
TPYJJOYCTPOMCTBOM B TYPUCTUYECKOM UHIYCTPUH
ABEPBAMIKAHA

Hou. n-p. Anap H. EMunos
AzepOaiiykaHCKM YHUBEPCUTET 110 TYPU3bM U MEHUJIKMBHT
JokTopant Uinaxa AnueBa
AzepOailkaHCKM YHUBEPCUTET 110 TYPU3bM U MEHUJIKMBHT

Pe3tome: Llenbro qaHHOM cTaThU SIBISIETCS HCCIIEIOBAaHHUE BINSHUS COTPYAHUYECTBA YHHBEP-
CUTeTa W UHIYCTPHU Ha Oyayllee pa3BHTHE IPO(ECCHOHANBHBIX KaJpOB B TYPUCTHYECKOU
chepe Azepbaiimkana. HecMoTps Ha MIMpoKoe pa3BUTHE TYPHU3Ma, CYIIECTBYIOT POOJIEMBI C
KaJpOBBIM ITOTEHITHAJIOM B A3sepOaifmkaHe. I3BeCTHO, YTO MHIYCTPUS TypHU3Ma KPHUTHIHO
OTHOCHTCS K YPOBHIO ITOJITOTOBKH KaJpOB B TYPHCTHIECKNX YUeOHBIX 3aBeaeHMsIX. K coxa-
JICHBIO, TYPUCTHYECKasi MHAYCTpUs A3epOaii/pkaHa COCTONT, B OCHOBHOM, U3 HHOCTPAHIICB,
1 3TOT ()aKT TOKA3bIBAET MPOMACTh, CYNIECTBYIOIIYIO MEXIY TYPUCTHIECKUM 00pa3oBaHNEM
n nHAyctpueil. Ecnm OyzneT cymecTBOBaTh MPONACcTh MEKAY 0XKUAAEMbBIM PE3YJIbTATOM B TY-
PHUCTHYECKOH NHIYCTPUH M TYPHUCTHIECKUM 00pa30BaHUEM, TO HEBO3MOXKHO OYyAET TOOUTHCS
YCTOHYMBOTO pa3BUTHS B ITOH cdepe.

Jnist m3ydeHusl NpUUUH, CO3JAIOIINX 3Ty MPONAcTh, B CTaThe ObUI CAEIaH aHaJH3
uH(}pacTPyKTypHl CYyHIECTBYIOIINX B A3epOaiipkaHe TypUCTHYECKHX YUeOHBIX 3aBEJICHUH, a
TaKKe JIaHbl PEKOMEHJALMU B HAIPaBIICHUH CO3JIaHUSI COTPYIHHYECTBA MEXIy oOpa3oBa-
HUEM U UHJyCTpUEH.

HccnenoBanue OBUIO MPOBEAECHO MEXIY TYypPHCTHUYECKOW OTpacibio M 00pa3oBa-
HHEM, a TaK)Xe OTHOILICHUE CTYJCHTOB U PA0OOTHUKOB TypH3Ma K TaKOMY HapTHEpCTBY. M3y-
YaJHUCh CTYICHTHI, KOTOPBIE M3YYalOT CBS3aHHBIE C TYPU3MOM (paKyIbTETHI M COTPYAHUKH,
paboraroniue B CEKTOpEe TypU3Ma, W NMPOAHAIN3UPOBAIHM MX BIECYATICHHS M TPEOOBAHHS B
OTHOIICHUH COTPYJHHYECTBA. 3alpOCHl OBUTH NMPOBEJICHBI KAaK Ul CTYJICHTOB YHHUBEPCHTE-
TOB, TaK U JUIA TYPUCTHYECKUX (HPM C IEIbI0 MOTYYCHHs AAHHBIX M CONOCTABUMOIO aHa-
nu3a. OHAKO HCClIeIOBaHHUE MOKA3allo, YTO OTPaHWYEHHOE HCCllejoBaHue B A3epOaiipkane,
CHUCTEMAaTUYECKHU U3y4aeT TO, YTO HYKHO TYpPUCTHUYECKOH OTpacid, U CTENEHb, B KOTOPOH
TypU3M BBICIIETO 00pa30BaHUS OTBEYAeT ITHM NOTpeOHOCTAM. CremoBaTeiabHO, BBITYCK-
HUKHU U TPEACTABUTENN TypUCTCKOI OTpaciy MpeIoKWIH, 9TOORl ObUIO TECHOE COTPYIHH-
YEeCTBO MEXAY MPETNOAaBaTeNIIMU U TYPUCTCKUMHU oTpacisamu. [IpeacraBurenu onpoca BHeC-
JIU TIPeJIOKEHHS, Kacalouecss COTPYIHUYECTBA, TaKHe KaK OTHOIICHUS MEXY NpeICTaBHU-
TEJISIMH WHIYCTPUM W TYPUCTHYECKHUMH HPENNPHUSITHSIMH, KOTOPHIE JOJDKHBI OBITH KOHCY-
JIHTATUBHBIMH, TPOTPaMMBI OOMEHa IOJDKHBI OBITh peaM30BaHbl, JOJDKHBI OBITH CO3/IaHBI
HE3aBHCUMBbIE TYPUCTUYECKHE BOSHATPAXKICHHUSI.

KaioueBble cioBa: TypucTHUECKOe 00pa3oBaHKE, COTPYIHUYECTBO, KaJpOBBIH MOTEHINA,
TypUCTHYECKas HHAYCTpHs AzepOaiiikaHa.

JEL: E24, L83, M53.
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OLIEHKA HA CbTPYJHUYECTBOTO B OBJIACTTA
HA OBPA30BAHHMETO U 3AETOCTTA B TYPUCTUYECKATA
WHIYCTPUS B ASEPBANUKAH

Jou. x-p Anap H. EMunos
JoxTopant Unaxa AnueBa
AzepOaiipKaHCKH YHUBEPCHUTET 110 TYPU3bM H MEHUKMBHT

Pe3rome: llenta Ha Hacrosmara pa3paboOTKa € Ja ce MPOydYH BIMSHHETO HA CHTPYAHUYC-
CTBOTO MEXIy YHUBEPCUTETUTE U HHAYCTPUSITA BBPXY MO-HATATHIIHOTO PAa3BUTHE HA KaJlpo-
BHS MOTEHIMAJT, 3a€T B OOJIACTTa Ha Typu3Ma B AsepOaifikaH. BBIpexu de Typu3MBT B
AszepbaiijpkaH poAbIDKaBa J1a ce pa3BUBA, TOW € W3MPABEH IpeJl 3HAYUTEIHU MPeAn3BHKa-
TEJICTBA, CBBP3aHU C KaJIpOBHs MOTeHIHa. M3BecTHO e, 4e TypucTHYecKaTa HHIYCTPHS OT-
IpaBsi KPUTHKU KBbM OOYUSHHMETO 10 TYpH3bM 3a TOBA, Y€ XOpara He ca JOCTaTh4HO J00pe
MOJIrOTBEHH 3a paboTa B cdepara. 3a ChKaJeHUE, B HAIIK THH ce 3a0eisA3Ba, Ye Mo-ToJisiMaTa
4acT OT paboTHaTa cuia 3aeTa B Typu3Ma B AzepOail/pkaH ce ChbCTOM OT UyXKJCHIH, a TO3H
(akT noka3Ba, ye CHUIECTBYBA MPONACT MEXIY OYaKBaHHTE PE3yJITaTH B TypUCTHUYECKATa
UHIyCTPHUSI U OOYYCHUETO IO TYPUIBM.

3a ma ce pazbepar NMPUYMHHUTE 3a CHIIECTBYBAIATa MPOMNACT, B CTATUITA CE IPABH
aHanM3 Ha MHQPACTPYKTypaTa Ha CHIIECTBYBAIIUTE YIeOHN 3aBeIcHNS B A3epOaiikaH u ce
JlaBaT TIPETIOPBKH 33 W3TPakAaHe HA CHTPYIHHUYECTBO MEXKAY OOpa3OBaHHETO M HHIY-
CTpHsTa.

[IpoyuBaHeTO € MPOBEIEHO C MPEACTABUTENN Ha TYpUCTHUECKATa HHAYCTPUS U 00-
pasoBanueTo. IIpecTaBeHo € OTHOLIEHHETO Ha CTYJACHTHTE U CIY)KHTEIUTE B TypU3Ma KbM
MOJI00HO MAapTHHOPCTBO. AHKETHUPAHH Ca CTY/IEHTH, KOUTO y4aT B TYPHUCTHUYECKU (aKyITeTH
" CIIY)KUTCIINU, pa60Te1u1/1 B TYPUCTHUCCKUSA CEKTOP, U Ca aHAJIM3UPAHU TEXHUTC BIICUATIICHU
W W3UCKBAHUS MO OTHOLICHUE Ha ChTPYIHUYECTBOTO. [IpOydYBaHETO € MPOBEIECHO KaKTO ChC
CTY/ICHTH, TaKa M C TYPUCTHUECKH (UPMH, 3a Jia ce ChOepar JaHHH M Jia ce HAlpaBU CpaB-
HUTeNeH aHanu3. [IpoyuBaHeTo mokas3Ba, e MAJIKOTO MPOBEICHHU U3CieIBaHMsA B AzepOaiin-
KaH CHCTEMAaTHYHO M3ydyaBaT TOBAa, OT KOETO Ce Hy)XIae TypHCTHUEeCKaTa MHAYCTPHS M CTe-
TIeHTa, B KOSITO BUCIIETO 00pa3oBaHMe 110 TYPU3bM OTrOBaps Ha Te3u Hykau. Cle0BaTeNHo,
CTYIGHTUTE W TIPEACTaBUTEIIUTE Ha OTpachila MpeajaraT Ja MMa TSICHO CHhTPYIHHYECTBO
MeXay 00yJaBaIiuTe MHCTUTYIIMH M OTPachia. YUYaCTHUIUTE B MPOYYBAHETO MPABAT MPE-
JIO)KEHHS 110 OTHOILICHNE Ha ChTPYAHUYECTBOTO, HAIIPHMED, Y€ B3aMMOOTHOIICHUATA MEXITY
MIPEJCTaBUTENINTe HAa MHIYCTPHUATA U TYPUCTHUYECKHUTE NPENNpUATHs TpAOBa Ja MMaT KOH-
CYJNTaTUBEH XapakKTep, a Ce OCBIIECTBAT IPOrpaMu 3a 0OMEH U Jla ce y4pesIT He3aBUCUMHU
Harpaau B cdepara Ha TypU3Ma.

KiarouoBu aymm: o0ydeHue Mo Typu3bM, ChTPYIHHYECTBO, KaAPOBH MOTEHIHAJ, TYpPUCTH-
yecka HHAYCTpHs B A3zepOaiimkaH.

JEL: E24, L83, M53.



140  Anar N. Eminov, llaha Aliyeva

ASSESSMENT OF EDUCATION AND EMPLOYMENT
COOPERATION IN AZERBAIJAN TOURISM INDUSTRY
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Azerbaijan Tourism and Management University
Ilaha Aliyeva, PhD. Student
Azerbaijan Tourism and Management University

Abstract: The aim of this article is to investigate the university-industry cooperation
influence on further tourism personnel potential development in Azerbaijan. Although
tourism in Azerbaijan continues to grow it faces considerable challenges in the field of
personnel potential. It is well-known that tourism industry has criticised tourism education
for not adequately training people for employment in the industry. Unfortunately today the
majority of workforce in the tourism industry of Azerbaijan consists of foreigners and this
proves that there is a gap between tourism education and industry in Azerbaijan. If there is a
gap between the outcomes expected in the tourism industry and tourism education,
sustainable development is impossible to be achieved in that sphere.

In order to understand the reasons leading to that gap, the article analyzes the
infrastructure of the existing tourism educational establishments in Azerbaijan and
recommends that cooperation between education and industry be created.

The survey involves tourism industry and education as well as the attitudes of
students and tourism employees towards such a partnership. Students who study at tourism-
related establishments and employees who work in the tourism sector were surveyed and
their opinions and needs regarding the collaboration were analysed. The survey was
conducted for both university students and tourism firms in order to obtain data and make a
comparable analysis. The study shows that limited research in Azerbaijan, however, has
systematically explored what the tourism industry needs, and the extent to which tourism
higher education meets these needs. Consequently, the graduates and tourism industry
representatives suggested that there should be a close collaboration between the educators
and the industries. Representatives of the survey made suggestions related to cooperation
such as relations between industry representatives and tourism enterprises, which have to be
consultative, exchange programmes have to be implemented, and independent tourism
awards have to be established.

Keywords: tourism education, cooperation, personnel potential, Azerbaijan tourism industry.

JEL: E24, L83, M53.
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