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Introduction

Entrepreneurship is a leading economic force that drives the develop-
ment of modern society. The well-being of nations depends largely on current
and future entrepreneurial activities. Students can be seen as potential future
entrepreneurs. It is therefore very important to explore their intentions for
entrepreneurial activity. In this respect, universities play a very important role
in creating and developing entrepreneurial thinking among students.

Research in the field of entrepreneurship is becoming increasingly
important in Ukraine. Therefore, entrepreneurship is the subject of research
on many scientific papers (Cheney, Zolotarev, Wyne and Aridi, 2017); (Wil-
liams, 2008); (Romanovsky, 2012). Two of the major surveys in this area are
those of Global Entrepreneurship Monitor (GEM) and Global University En-
trepreneurial Spirit Students’ Survey (GUESSS). Their main task is to
provide more in-depth information about entrepreneurial intentions and
entrepreneurial activities in Ukraine.

Our research has a more limited scope. It encompasses a sample of
students trained in the business majors of the National university of life and
environmental sciences of Ukraine - Kiev. Most of the research topics in this
study are based on the Global University Entrepreneurial Spirit Students'
Survey (GUESSS). Researchers from the Universities in St. Gallen developed
the first GUESSS questionnaire in 2003. Since then, the survey is conducted
every two years in order to reveal the entrepreneurial intent and
entrepreneurial activities of the students. Besides the main GUESSS
questions this survey includes additional questions about years of study and
overall students’ assessment of entrepreneurial learning strength at the
university.

The study is theoretically based on the Theory of Planned Behaviour
(TPB) (Ajzen, 1991), (Ajzen, 2002), (Fischbein and Ajzen, 1975). The main
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argument of this theory is that the intention to perform a specific behavior is
influenced by three main determinants: attitude toward the behavior,
subjective norms, and perceived behavioral control. The study focuses on
career choices intentions in general and on entrepreneurial intentions in
particular as specific intentional behavior. In addition, four factors that can
influence career choices or entrepreneurial intentions through the three core
elements of TBP are considered: the university context, the family context,
personal motives, and the social/cultural context. Figure 1 illustrates this
theoretical framework (Sieger, Fueglistaller and Zellweger, 2014).

University context

Family context
Atrtitude

Subjective norms ——»  Carcer choice intentions
Perceived behavioural control

Personal motives

Social/cultural context

Figure 1. Theoretical framework of the study

Subject of this study is the entrepreneurial intentions of students.

Object of the study are students in business studies at the National
University of Life and Environmental Sciences of Ukraine - Kiev.

The objective of the study is to explore the factors that influence the
entrepreneurial intentions of students in business studies at the National
University of life and environmental sciences of Ukraine - Kiev.

The following research tasks are set to achieve the main objective:

- to analyze the demographic data of the sample surveyed,;

- to analyze the students' intentions for career development;

- to analyze the impact of primary determinants according to
theTheory of Planned Behaviour on entrepreneurial intentions of students;

- to analyze the influence of the secondary determinants according to
the Theory of Planned Behaviour on entrepreneurial intentions of students;

The analysis of demographic data covers age, gender, marital status,
the course of study, the subjects studied and study performance.

The analysis of students' intentions for career development includes
the following subtasks as follows:

- an analysis of career choices immediately after graduation and five
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years later;
- an analysis of career choice intention across gender;
- an analysis of career choice intention across majors of study.

The analysis of the impact of primary determinants according to the
Theory of Planned Behaviour on entrepreneurial intentions of students in-
cludes the following subtasks as follows:

- an analysis of strength of entrepreneurial intentions across business
study majors and gender;

- an analysis of university context;

- an analysis of family context;

- an analysis of personal motives;

- an analysis of social and cultural context.

The analysis of the impact of secondary determinants according to the
Theory of Planned Behaviour on entrepreneurial intentions of students
includes the following subtasks as follows:

- an analysis of attitude towards entrepreneurship;
- an analysis of locus of control;
- an analysis of entrepreneurial self-efficacy.

The main thesis of the study is as follows: Students' entrepreneurial
intentions are the result of the influence of two sets of factors. The first group
includes key career choice factors such as attitudes, subjective norms, and
behavioral control. The second group covers context factors such as the
university context, the family context, personal motives, and the
social/cultural context.

At the National University of Life and Environmental Sciences of
Ukraine, approximately 500 questionnaires were sent out to all students from
undergraduate business study programmes (bachelor) at the University. With
158 fully completed questionnaires, the response rate amounts to 31.6%.
Undergraduate business study programs at the university include three majors
- management, industrial management and marketing.

The study has the following structure. Demographic data of the
sample are presented in topic 1. In topic 2, the main question is about the
students' intentions for career development. In topic 3 and topic 4, the
primary and secondary determinants of entrepreneurial intention and its
relation to other factors of the theoretical framework are examined. At the
end, the main results of the study are highlighted.

1. Demographic data analysis

First, we will conduct a general analysis of the demographic data of
the survey‘s sample. Then, based on them, we will carry out a detailed
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analysis of the students’ career choice and entrepreneurial intentions.
1.1. Age
Figure 2 displays the age distribution of the sample. The majority

(98%) of the respondents is 24 years old or younger. Only 2% of the re-
spondents are between 25 and 30 years old.

years 25 to 30 years

Figure 2. Age structure of the sample

1.2. Gender

In the sample, most students are female (54%) and fewer male (46%)
(Figure 3). This distribution resembles the general international sample of
GUESSS survey but the share of female students varies significantly across
the participating countries (Sieger et al., 2014).

m Male

Female

Figure 3. Gender structure of the sample
1.3. Marital status
Most of the respondents in the sample live alone (78%). About one

fifth of the students (18%) live together with another person and 4% are
married, as shown in Figure 4


https://paperpile.com/c/th96cf/S81H
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Figure 4. Marital status of the students
1.4. Year of study

Figure 5 shows the distribution of respondents according to years of
study. Most respondents are from the third year of undergraduate business
study programs (94.3%), followed by the students from the second year (3.80
%), from the fourth year (1,27%) and from the first year (0,63%).

1% 40

m The first
The second
® The third

m The fourth

Figure 5. Year of study
1.5. Majors of business study

Figure 6 shows the distribution of the survey participants among the
majors of business study. Most respondents are from the major Management
(59%), followed by the students from the major Marketing (35%). On the
third place are the participants from the major Industrial management (6%).
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= Management
Industrial management
= Marketing

Figure 6. Majors of business study

The gender distribution across the various business majors illustrated
in Figure 7 shows that male students dominate only in one major namely In-
dustrial management (70%). Marketing has a relatively even distribution
between female (49%) and male students (51%). More female students (60%)
are enrolled in business major Management.

Marketing

Industrial management 70%

Management 60%

0% 20% 40% 60% 80%

male mfemale

Figure 7. Gender distribution across business study majors
1.6. Study performance

Students were also asked to assess their average study performance on
a 7-point Likert scale from 1 (far below average) to 7 (far above average).
Table 1_and figure 8 show that 5.9% of the students see their study
performance below average. Almost every third student (29.7%) rates himself
or herself as performing “average”. More than half of the respondents
(63.3%) evaluate their performance as “Above average”. There is a small
difference between gender study performances. A significant number of the
female students (67.4%) assess their study performance above average
whereas 58.3% of the male students rate their study performance above
average.
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Table 1
Study performance across students’ gender

Study performance

Far Pretty | Rather Rather | Pretty Far
below | below | below |Equal| above | above | above
average | average | average average | average | average

Male 0.0% 1.3% 1.3% |16.5% | 13.3% | 8.2% 5.1%

Female 0.6% 1.3% 2.5% |13.3%| 18.4% | 12.0% | 6.3%

Total 0.6% 2.5% 3.8% [29.7%| 31.6% | 20.3% | 11.4%

Far below average 0,6% 0,0%

Pretty below average 1,3% 1,3%
Rather below average 1,3% 2,5%
Equal

Rather above average
Pretty above average

Far above average

0% 10% 20% 30% 40%

Male Female
Figure 8. Study performance across students’ gender

2. Career choice intentions
2.1 The general level

The students' career choice intention is one of the main questions in
the study. Students should indicate what career path they intend to pursue
immediately after completing their studies and what career path they have
five years after completion of studies.

Figure 9 exhibits respondents’ answers to this question. The prede-
fined answers can be grouped into four main categories. The first category
includes six predefined responses. It refers to dependent employment in an
organization and covers a career in the private sector, non-profit sector,

(13

academic institutions or public sector. The private sector includes “an
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employee in a small firm (1-49 employees)”, “in a medium-sized firm (50-
249 employees)” or “in a large firm (more than 250 employees) . Students
indicate that career path as the most desirable immediately after they finish
study. Almost half of the students (47%) want to work as employees in a
private company or in small (14%), medium (13%) or large companies
(20%).

An employee in a small firm (1-49 14
employees) ‘3 ‘

An employee in a medium size firm 13
(50-249 employees) 1‘ ‘

An employee in a large firm (250 or 20
more employees) 10

An employee in a non-profit
organization 1

An employee in Academia (academic 8
career path) 4

An employee in public service

A founder (enterpreneur) working in 23
my own firm 47

A successor in my parents' / family's ‘3
firm 8

A successor in a firm currently not 9
controlled by my family T
4

Other/do not know yet 15

0 5 10 15 20 25 30 35 40 45 50
per cent
Right after completion of studies Five years after completion of studies

Figure 9. Comparison of career choice intentions

The results of the survey show that an insignificant number of
students (12%) want to work in the public sector immediately after their
studies, of which 8% intend to be employed in academia and 2% want to
work in non-profit organizations.

The second category includes one predefined response — a found-
er/entrepreneur working in his/her own firm. Immediately after graduation,
23% of students want to become founders, working in their own firm.

The third category includes two predefined responses: a successor in
my parent’s firm and a successor in a firm currently not controlled by my
family. Immediately after graduation, very few students want also to become
successors in the family's firm(3%) or another firm (9%).
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The study shows that five years after completing education, there are
some serious changes in students' career development plans. On the one hand,
less students intend to work in small (3%) and in medium-sized firms (1%).
On the other hand, entrepreneurial activities become more attractive and 47%
of the respondents want to work in their own firm. Among all GUESSS
participating students that want to become founders of their own business is
30.7% (Sieger et al., 2014). However, a small number of students cannot
indicate a specific career path immediately after study (4%) or five years later
(15%). Probably among them, there could also be some potential
entrepreneurs.

It should also be noted that the intention of students to become a
successor is very low even in companies that are currently controlled by their
own family. Only 3% of students want to become successors right after their
studies. After five years, this share increases to 8%.

In order to carry out a comparative analysis and track changes in
dependent employment and entrepreneurship according to the time horizon,
we follow the GUESSS approach, which identifies three career development
options - Employee, Founder, and Successor (Sieger et al., 2014).

Figure 10 presents the transition in career categories. 61% of the
respondents intend to work as an employee right after the education. After
five years, a smaller share of them (29%) intend to become an employee. Of
all the students whose intention is to work five years later as employees, 24%
of them want to become entrepreneurs or something else. Only 23% of the
students desire to become an entrepreneur right after graduation. However,
the number of these students has changed five years after study and their
share becomes 47%. This development, at first to be an employee and after
that become an entrepreneur, is compatible with the GUESSS survey (Sieger
et al., 2014) and previous international surveys (Sieger, Fueglistaller and
Zellweger, 2011).

Right after completion of 12
studies
Five years ater completion of 10
studies ‘ ‘ ‘ ‘
0 20 40 60 80 100
Employees Founder Successor m Other

Figure 10. Comparison of students’ career intentions by categories
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Compared to the international GUESSS sample students from the Na-
tional University of Life and Environmental Sciences of Ukraine have a
similar founding intention - both right after completion of studies and five
years later. Figure 11 displays the founding intentions of the students at the
National University of Life and Environmental Sciences of Ukraine in
comparison with the international GUESSS sample. At the National
University of Life and Environmental Sciences of Ukraine 23% of students
want to become founders right after graduation while the international
average is 10.6% for students in the field of “Law & Economics (incl.
business sciences)”. The difference between Ukrainian and international
students five years later is similar. 47 per cent of the Ukrainian respondents
intent to become a founder, while the international average of the
international sample is 44.6% for students in the field of “Law & Economics
(incl. business sciences)”.

. . 47,0
Five years after studies
30,8

. ) 23,0
Rigrh after studies
6,6

0 10 20 30 40 50
per cent

Ukraine International

Figure 11. Founding intentions of the students at the National University
of Life and Environmental Sciences of Ukraine in comparison
with the international average of GUESSS survey

2.1.1. Career choice intentions across gender

The gender structure of entrepreneurship has always been the subject
of wide-ranging discussions. International surveys have revealed a
sustainable dependency, namely that a larger proportion of males are engaged
in entrepreneurship than females (assessed as intention to begin a new busi-
ness) (Amoros at al, 2014).

Based on the survey results, it can also be analyzed to what extent
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gender can differ in career choices and entrepreneurial intentions. Figure 12
shows the gender distribution of career choices immediately after graduation
Most of the male students (56.94%) and a large number of female students
(66.28%) intend to start working as employees in private or public
organizations. The share of intentional entrepreneurs among males is slightly
higher than among females (27.78% vs. 18.60%). Becoming a successor as a
career path is almost equally attractive to male students (5.56%) and female
students (5.81%).

5,56%
Male 56,94% s 9,72%)
5,81%
Female 66,28% k 9,30%
0% 20% 40% 60% 80% 100%

®m Employees = Founder ® Successor ® Other
Figure 12. Career choice intentions by gender right after studies

The study also shows that after five years, career intentions for both
genders have changed significantly (Figure 13). The share of students of both
genders who intend to become employees five years after graduation
decreases, and the share of male (27.78) and female students (27.91) has
become almost equal. The intention of creating one's own company increases
five years after graduation. The main difference is that a larger proportion of
female students (50.00%) want to become founders of a company, compared
to male students (44.44%). In addition, more male students (13.89%) want to
be a successor in their parent's or another company in five years than female
students (5.81%).

Male 27,78% 13,89% 13,89%
= Employees = Founder ® Successor ® Other

5,81%
Female 27.91% | 16.28%
0% 20% 40% 60% 80% 100%

Figure 13. Career choice intentions by gender five years after graduation
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2.1.2. Career choice intentions across majors of study

The majors of business study is an important factor when it comes to
career choice intentions. Figure 14 and Figure 15 show students' career
choices right after studies and five years later by categories and across the
majors of business study.

4,3%

Management 62,4% -
Industrial management 80,0% "6
7,3% 0%
Marketing 58,2% _
0% 20% 40% 60% 80% 100%

B Employees Founder M Successor M Other

Figure 14. Career choice categories by majors of business study directly
after studies

The distribution among the categories and across the study majors is
almost similar. The major share is of the students who want to become em-
ployees, a significant share of students want to found their own firm and a
minor share of students have no plans. The smallest share of students wants
to become a successor in their family's or another firm. In detail, we observe
that the share of intentional founders is of similar size among major
Marketing (23,6%) and major Management (23,7%). Among the students in
Industrial Management, this share is significantly lower (10%).

7,6%

Management 33,4% I-
Industrial management 30,0% -

Marketing  FREREZ
0% 20% 40% 60% 80% 100%

B Employees Founder M Successor M Other

Figure 15. Career choice categories by majors of business study five years
after graduation
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Five years after study, the career development intentions have
changed for all categories. The main difference is that fewer students intend
to become employees and most of them plan to become founders and
successors. The intention to found one's own firm increases in all study
majors. More than every second student in the majors Management (47.3%)
and Marketing (49.1%), and 40.0% of the students of Industrial management
find self-employment as a career path five years after they have completed
their studies (Figure 15). The proportion of students who want to be a
successor has also enlarged, but is still lower (between 7.6% and 20%).

3. Primary determinants of entrepreneurship intentions
3.1 The general level

Several factors influence the intention to become an entrepreneur. In
order to examine the relationship between the factors influencing the
students’ entreprencurial intentions, a survey construct of six statements has
been used. Students are asked to mark their level of accordance to these
statements that capture their general intention to become an entrepreneur in
the future (Linan and Chen, 2009). Table 2 displays the six statements,
responses to which were ranged from 1 (strongly disagree) to 7 (strongly
agree).

Table 2
Entrepreneurial intention survey construct
Item number Statement
I am ready to do anything to be an entrepreneur.
My professional goal is to become an entrepreneur.
I will make every effort to start and run my own firm.
| am determined to create a firm in the future.
I have very seriously thought of starting a firm.
I have the strong intention to start a firm someday.

OO A_WINF

The entrepreneurial intention scale is determined by calculating the
average of all six answers. The outcome for our study demonstrates that on
average, the entrepreneurial intention among students at the National Univer-
sity of Life and Environmental Sciences of Ukraine is above the average,
compared to the international GUESSS sample data - mean=3,70 (Sieger et
al., 2014).
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Management

Industrial management 6,89
Marketing
1 2 3 4 5 6 7
(1=strongly disagree; 7= strongly agree) mean
M Total Female H Male

Figure 16. Strength of entrepreneurial intentions across business study
majors and gender

An analysis based on the majors of business study (Figure 16)
presents that the average entrepreneurial intention is highest for students in
majors Industrial Management (5,75; n=10), followed by Management (4,75;
n=93). The lowest entrepreneurial intention can be discovered among
Marketing students (4.68; n=55).

A test for gender differences discovers a different average value for
female students compared to male students across three business study
majors. The level of entrepreneurial intention is lower for female students
than for male students only in major Marketing (4.77 — male, 4.59 - female).
The largest difference between female and male students can be observed
among Industrial management students (5.26 - male versus 6.89 - female).
The general conclusion, however, is that entrepreneurial intentions in our
sample are slightly higher than the international sample for male and female
students. The aggregated entrepreneurial intention index of international sur-
vey GUESSS shows lower average values for female students compared to
male students (3.5 compared to 4.0) (Sieger et al., 2014).

3.2. The university context

3.2.1. Attendance of entrepreneurship courses

Another important issue that is the subject of this study is the
influence of the university context on entrepreneurial intentions of the

students. How universities affect entrepreneurial intentions has been a subject
of interest for other researchers (Lima, Lopes, Nassif and da Silva, 2014).
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| am studying in a specific program on 18%
enterpreneurship ‘ ‘ ‘
| have attended at least one

enterpreneurship course as compulsory 37%
part of my studies ‘ ‘ ‘

| have attended at least one 19%
enterpreneurship course as elective ‘ ‘ ‘

I have not attended a course on 25%
enterpreneurship so far ‘ ‘ ‘ ‘ ‘

0% 5% 10% 15% 20% 25% 30% 35% 40%

Figure 17. Attendance of entrepreneurship courses

Students should state in the questionnaire to what extent they have
been attending courses and offerings at their university related to
entrepreneurship. Figure 17 exhibits that about half of the students in the
sample (37%) have attended at least one entrepreneurship course as
compulsory part of their education. Only 18% of the students study a specific
program on entrepreneurship; 25% have not attended a course on
entrepreneurship and 19% have attended at least an elective entrepreneurship
course.

3.2.2. Strength of entrepreneurial climate at the university

Students were also asked about the entrepreneurial climate at their
university indicating the extent to which they agree to three statements - Ta-
ble 3 (Luethje and Franke 2004). The answers about the entrepreneurial
climate were ranked from 1 (strongly disagree) to 7 (strongly agree).

Table 3
Entrepreneurial climate scale
Item number Statement
1 The atmosphere at my university inspires me to
develop ideas for new businesses.
2 There is a favourable climate for becoming an
entrepreneur at my university.
3 At my university, students are encouraged to engage
in entrepreneurial activities.
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The entrepreneurial climate scale is determined by calculating the
mean of all three answers. On average, the entrepreneurial climate at the
National University of Life and Environmental Sciences of Ukraine is
relatively good (mean=4,07; n=158). The global average is 4.0, which is the
middle of the scale. Almost 30% of all students demonstrate a level of
agreement of 3 or lower. Almost half of all students assess the entrepreneurial
climate at their university as being between 3 and 5 (Sieger et al., 2014). This
shows possibility for some improvements. Figure 20 exhibits the calculated
average for the entrepreneurial climate scale across fields of study and by
gender.

4,10
Management 4,21
3,94
4,23
Industrial management 5
3,9
3,99
Marketing 4,1
3,89
1 2 3 4 5 6 7
(1=strongly disagree; 7= strongly agree) mean

Total " Female m Male

Figure 18. Strength of entrepreneurial climate across business study majors
and gender

The average entrepreneurial climate is estimated highest by Industrial
management students (4.23; n=10). The other business study majors do not
differ very much. Management (4.10; n=93) and Marketing (3.99; n=55)
demonstrate similar average entrepreneurial climates.

3.2.3. Detailed assessment of entrepreneurial learning strength
at the university

It is also important to examine to what extent students have learned
something after attending entrepreneurship courses and classes at the univer-
sity. Thus, students were asked to point the extent to which they agree to five
statements about their learning process and outcome - Table 4 (Souitaris,
Zerbinati and Al-Laham, 2007). Those statements show to what extent
students esteem that the attended courses would increase their capabilities or
enhance their understanding of entrepreneurial issues. The answers of the
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entrepreneurial learning statements were ranked from 1 (strongly disagree) to
7 (strongly agree).

Table 4
Entrepreneurial learning scale
Item Statement
number The courses | attended...
1 ...increased my understanding of the attitudes, values and
motivations of entrepreneurs.
2 ...Increased my understanding of the actions someone has
to take to start a business
3 ...enhanced my practical management skills in order to
start a business.
4 ...enhanced my ability to develop networks.
5 ...enhanced my ability to identify an opportunity.

The entrepreneurial learning scale is determined by calculating the
mean of the five answers. On average the entrepreneurial learning at the
National University of Life and Environmental Sciences of Ukraine is
perceived as relatively good (mean=4,53; n=158). The global average is 4.0.
The distribution of the different agreement levels seems to be similar to that
of the entrepreneurial climate question (Sieger et al., 2014).

Figure 19 exhibits the calculated average for entrepreneurial learning
across majors of business study and by gender. The average entrepreneurial
learning is perceived highest among Industrial management students (4,66;
n=10). The other majors of business study do not differ very much.
Entrepreneurial learning among Management students is on average 4.62
(n=93) and among Marketing students 4.36 (n=55).

The survey showed that there are no major gender differences in
terms of entrepreneurial education. The mean values for female students
compared to male students are slightly higher (4,68 versus 4,36). Between the
different majors of business education, the level of entrepreneurial learning is
examined differently among Management students. Management male stu-
dents perceive the entrepreneurial learning weaker (4,25) than male students
(4,86). There is also a small gender difference in Marketing students: male
4.39 and female 4.34. Among major Industrial management female students
rate the entrepreneurial learning on average at 4.27. The male Industrial
management students perceive it slightly bigger (4.83).
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Management 4,86
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Industrial management

4,83

Marketing

1 2 3 4 5 6 7
(1=strongly disagree; 7= strongly agree) mean

M Total Female m Male

Figure 19. Aggregate assessment of entrepreneurial learning strength across
business majors and gender

3.2.4. Overall assessment of entrepreneurial learning strength
at the university

Our survey includes an additional question about overall students’
assessment of entrepreneurial learning strength at the university. The students
were asked to point out the extent to which they agree to a statement about
their overall entrepreneurial learning process - Table 5. The statement
indicates to what extent students think that all the attended courses in their
education programme would increase their understanding of entrepreneurial
issues. The answers for the entrepreneurial learning statement were ranked
from 1 (strongly disagree) to 7 (strongly agree).

Table 5
Overall assessment of entrepreneurial learning process
Item number Statement
1 The courses | have studied so far help me to create
my own business

Overall entrepreneurial learning at the National University of Life and
Environmental Sciences of Ukraine is perceived as relatively good
(mean=4.06; n=158). This assessment looks similar to the detailed assess-
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ment of entrepreneurial learning strength (mean=4.53, n=158).

Figure 20 exhibits the calculated average for entrepreneurial learning
across majors of business study and by gender. The entrepreneurial learning
is rated highest among Industrial Management students (4.60; n=10).
Entrepreneurial learning among Management students is 4.14 (n=93) on
average. The average entrepreneurial learning is examined lowest among
Marketing students (3.84; n=55).

4,22
4,09
4,14

Management

4,43
5,00
4,60

Industrial management

3,89
3,78
3,84

Marketing

[any

2 3 4 5 6 7

(1=strongly disagree; 7= strongly agree) = mean
H male female mall
Figure 20 Overall assessment of strength of entrepreneurial learning across
business study majors and gender

In terms of entrepreneurial education, gender differences are not very
large, either. The average values for male students are slightly higher than
female students (4.11 versus 4.02). Between the different majors of business
study, the level of entrepreneurial learning is estimated differently among
genders. Management female students asses the entrepreneurial learning
weaker (4.09) than male students (4.22). There is also a similar gender differ-
ence among Marketing students: male 3.89 and female 3.78. For the major
Industrial management the male students evaluation is lower than female
(male — 4.43 versus female 5,00).

The comparison between the detailed evaluation and the overall
evaluation shows slight differences between different majors. For
Management major detailed rating is 4.62 and for the overall one — 4.14. For
Industrial Management major detailed rating is 4.66 and overall one — 4.60.
For Marketing major detailed rating is 4.36 and overall rating is 3.84.
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3.3. The family context
3.3.1. Students with self-employed parents

Family has played an important role in choosing a student's career
environment. From the literature, we know that most of the students of self-
employed parents choose to become entrepreneurs (Laspita, Breugst,
Heblich, Patzelt and 2012). As a result, students were asked whether their
parents (father, mother or both) were self-employed.

M No
Yes, father

H Yes,mother

20% | YES, both

Figure 21. Students with self-employed parents

In figure 21, the percentage of students whose parents are self-
employed is shown. Most of them (42%) don’t have self-employed parents.
58% of the students have a father, mother or two self-employed parents. 27%
of respondents reported that both are self-employed, mothers of 11% of all
students are self-employed and fathers of 20% are also self-employed.

3.3.2. Career choice intentions by family background five years
after study

Similar to the study by Sieger et al. (2014), we expect that there is a
connection between students' career choices and whether or not they have
parents - entrepreneurs. Figure 22 shows the intentions of the students to
choose a career five years after their graduation with or without entrepreneur-
ial parents. Half of the students with entrepreneurial parents (64.2%) intend
to be the founder or successor of the parents’ (or other) company five years
after graduation.

This figure also describes that there is a difference between share of
students who intend to found their own firm with entrepreneurial parents and
those without an entrepreneurial family background (first category is 52.2%
and second category is 40.9%).
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Entrepreneurial
P 28,3% 12,0%
parents
No entrepreneurial
parents

0%

20% 40% 60% 80% 100%
B Employees °W Founder B Successor M Other ’ ’

Figure 22. Career choice intentions by family background five years after study
3.4. Personal motives
3.4.1. Importance of different career motives

On the basis of the TPB study, the researchers found a positive
correlation between motives for achieving something and the behaviour of a
person (Laspita et al., 2012); (Zellweger, Sieger and Halter, 2011). Therefore,
career intentions are also an important decisive factor for career choices.
Students were asked to appreciate the meaning of ten different motives when
deciding about their future career. Responses were fixed from 1 (not
important at all) to 7 (very important).

Figure 23 describes the average means of ten different career motives
among students at the National University of Life and Environmental Scienc-
es of Ukraine. Their most important career motive is “to realize my dream”
with 5.93 points, followed by “to have power to make decision” (5.5 points)
and “to make advantage of my creative needs” with 5.42 points. The smallest
score is “to have a challenging job” (3.89 points). It is also less important, but
it is still considered to be quite important “to have authority” (5.35 points).

To have a challenging job

To have an exciting

Freedom

Independence

To be your own boss

To have power to make decisions
To have authority

To realize your dream

To create something

To make advantage of your creative...

1 2 3 4 5 6 7
(1=strongly disagree; 7= strongly agree) = mean

Figure 23. Importance of different career motives
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3.4.2. Importance of career motives across different career groups

In figure 24, the distribution of the importance of career choice and
the career as an employee, founder or successor is shown. For purposeful
founders, the most important motives are “realize my dream” (6.22 points),
“have authority” (5.89), “create something” with 5.58 points, “being your
own boss” (5.47 points) and “have power to make decision” (5.44 points).
For successors, more important motives are “realize my dream”, and “have
power to make decisions” than other.

P 4,3
to have a challenging job 3.00

5,40
to have a Freedom
5,06
5,40
5,47
4,40

to have power to make decision >, 44
4,67

to have authority s 4[:’,
I 17
to realize my dream 659
R 55
to create something 55438
g
i 5,44
to take advantage of my creative needs 5 171
_ "5,40

(Scale: 1 = not important atall; 7 = very]importaznt) 3 mean4
B Employees ® Founder M Successor M Other

Figure 24. Importance of career motives across different career categories
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3.5. Social and cultural context
3.5.1. Reaction of people from the close environment

According to a number of researchers, the people in their studies are
positive about becoming a founder of a company (Souitaris et al., 2007);
(Zellweger et al., 2011), while the negative effect of the research groups on
entrepreneurial activities is less studied and understood. We also investigate
the subjective norm or social tensor that is done by close relatives.

We found that the more positive the expected response from these
peers is, the more likely it is to behave as intended. That is why the students
were asked how many positive or negative differences in their reactions
would be if they were pursuing a career as an entrepreneur. Students should
evaluate the response of three groups of people: close relatives, friends and
classmates (Linan at al, 2009). Responses were fixed from 1 (very negative)
to 7 (very positive). A subjective rule scale by calculating the average of the
three responses has been generated.

Close family

Friends

Fellow student

Average

(1=strongly disagree; 7= strongly agree) =~ Mean
B Marketing Industrial management B Management

Figure 25. Reaction of people from the close environment across business
study majors

The global average is 5.3 points (Sieger et al., 2014). The average
subjective norm among students is slightly under the global one (average =
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4.9 points, n = 158). Also, in all business majors friends have the most posi-
tive reaction among students at the National University of Life and
Environmental Sciences of Ukraine.

3.5.2. Assessment of perceived risk to start an own business

The risk is another significant social and cultural factor of
entrepreneurship. For this reason, our study explores the extent to which
students are at risk when deciding to become entrepreneurs. Students were
pleased to show their degree of agreement with the three statements in table 6
(Pennings and Wansink, 2004). Responses were fixed from 1 (strongly
disagreement) to 7 (strongly agree).

Table 6
Perceived risk scale
Item number Statement
1 I consider starting up my own business to be very risky.
2 I think it is dangerous to manage your own business.
3 I believe that business ownership has high risk.

The average perceived risk for starting a business with the students of
the National University of Life and Environmental Sciences of Ukraine is
very low (mean = 4,22, n = 158). Global average is 4.85. This rating is
among the five lowest risk perceptions of GUESSS. The other four countries
are Mexico (4.09), Brazil (4.31), Romania (4.36) and Estonia (4.37) (Sieger
etal., 2014 ).

|
4,27
Own business is very risky 3,4
S A
It is dangerous to manage own . 4,27
business ‘ 3,97
4,75
Business ownership has high risk 3,4
‘ ‘ ‘ 4,45
4,43
Average 3,6
\ \ \ 417

1 2 3 4 5 6 7

(1=strongly disagree; 7= strongly agree) mean

Marketing 7 Industrial management ™ Management

Figure 26. Assessment of perceived risk to start one’s own business
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4. Secondary determinants of entrepreneurial intentions
4.1. Attitude towards entrepreneurship

One of the key factors that can influence the formation of entrepre-
neurial intentions of students and strengthen their “entrepreneurial spirit” is
the attitude towards behaviour (Linan, at al, 2009), according to the
theoretical model of the study (Figure 1).

The entrepreneur's work involves continuous progress, improvement,
development, planning ability, setting ambitious goals, organizing work,
finding the necessary resources and achieving new goals. However, not
everyone is ready for responsibility and self-decision, some people feel more
comfortable as employees, which is confirmed by the study.

The attitude towards entrepreneurship is made up of five elements, in-
cluding whether an entrepreneur is considered to have significant merits or
disadvantages for the students themselves; whether to become an entrepre-
neur is an attractive prospect; and whether, the student would become an
entrepreneur among the given opportunity and capital (Linan and al, 2009).

Students are required to choose their degree of agreement with five
statements covering their general attitude towards entrepreneurship (Linan at
al, 2009). These five statements, which were fixed from 1 (strongly disa-
greement) to 7 (strongly agree) are shown in Table 7. The attitude to the scale of
entrepreneurship is obtained by calculating the average of all five responses.

Table 7
Attitude toward entrepreneurship scale
Item Statement
number
1 Being an entrepreneur implies more advantages than disadvantages
to me
2 |A career as entrepreneur is attractive for me
3 If 1 had the opportunity and resources, | would become an entrepreneur
4 Being an entrepreneur would entail great satisfaction for me
5 |Among various options, | would rather become an entrepreneur

The positive attitude towards entrepreneurship is strongly expressed
among students at the National University of Life and Environmental
Sciences of Ukraine (Figure 27). Many respondents strongly agree that they
do not have enough resources to realize their entrepreneurial potential.

Our survey shows that the average attitude towards entrepreneurship
among students at the National University of Life and Environmental Scienc-
es of Ukraine is 4.86 points. It is slightly above the average compared to the
international data set of GUESSS (4.72).
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Being an enterpreneur implies more
adwantages than disadvantages to
me

A career as enterpreneur is attractive
for me

If I had the opportunity and
resources, | would become an
enterpreneur

Being enterpreneur would entail
great satisfaction for me

Among various option,| would rather
become an enterpreneur

(1=strongly disagree; 7= strongly agree) mean
Global sample ® Ukrainian sample

Figure 27. Attitude towards entrepreneurship

. 4,82

Being an entrepreneur implies more 5,19

advantages than disadvantages to me _ 5;,56%
) . - 4,70
A career as entrepreneur is attractive for 5

4,00

If I had the opportunity and resources, |

would become an entrepreneur - 9%33

Being an entrepreneur would entail 5,14

great satisfaction for me _ 5,11
4,73

Among various options, | would rather

become an entrepreneur _ 4,78
4,40

1

4,13

(1=strongly disagree;7=strongly agree) mean
B Employees Founder
M Successor W Other

Figure 28. Attitude towards entrepreneurship and career choice intentions
right after the studies
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Future entrepreneurs and heirs largely agree that being an entrepre-
neur has more advantages than shortcomings and think that a career as an
entrepreneur is attractive for them.

Compared to the international sample (4.72), more students intending
to become employees have a positive attitude to the entrepreneur's career
(4.86). In addition, they feel that they do not have enough resources to start a
business. This factor can be seen as one of the obstacles to an entrepreneur's
career, which is recognized by future entrepreneurs and successors. Ukrainian
students agree that entrepreneurship would bring great satisfaction to them.
This shows that there is not only a positive attitude towards entrepreneurship
but also entrepreneurial potential among students.

4.2. Locus of Control

Adopting the way people appreciate their ability to take control of the
situation also affects career preferences, not just entrepreneurial attitudes.
The internal place of control describes the tendency of individuals to believe
that they control the events in their lives instead of attributing them to exter-
nal circumstances.

Through the questionnaire, we asked the students whether they agree
with three statements that capture the students' general perception of how
they assess their ability to take control of the situation (Levenson, 1973). In
table 8 the responses to the three statements from 1 (strongly disagree) to 7
(strongly agree) are presented. The internal location of the control scale is
generated by calculating the average of these three responses. In addition,
figure 29 shows the distribution of average responses to each item and their
average value among students at the National University of Life and Envi-
ronmental Sciences of Ukraine compared to the global sample.

Table 8
Perception of how students assess their ability to take control over
the situation

Item number Statement
1 | am usually able to protect my personal interests
5 When | make plans, | am almost certain to make them
work

| can pretty much determine what will happen in my
life
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I am usually able to protect my personal 5,47
interests 4,63
Whan | make plans,| am almost certain 5,38
to make them work 4,75
| can pretty much determine what will 5,05
happen in my life 4,86
1 2 3 4 5 6
(1=strongly disagree; 7= strongly agree) mean

Global sample m Ukrainian sample
Figure 29. Internal locus of control

In figure 30 as arithmetic average of all three statements for career

choice intentions groups, based on the responses, the locus of control index
was also calculated.

7

. 5,78
5,39
5,28 5,08 403
4,71 '
5 . 4,56
4,29

4
3
2
1

Employees Founder Sucsessor Other

average

(1=strongly disagree;7=strongly agree)
M Ukrainian sample B Global sampe

Figure 30. Internal locus of control and career choice intentions right
after the studies

The results that have been obtained show that the index of the place of
control is higher among entrepreneurs and others and is lower among em-
ployees and successors. Moreover, the confidence in their ability to control
the situation is lower among Ukrainian students than the average for the in-
ternational sample. This may be due to the influence of external factors that
can hardly be predicted and controlled.
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4.3. Entrepreneurial Self-efficacy

For the creation and management of one's own business, specific
competencies such as presence or formation of entrepreneurial intentions
are needed. Entrepreneurial efficacy describes the perceptions of individu-
als about their ability to perform entrepreneurial tasks and achieve the de-
sired results. Students assess and relate their skills to the requirements of
different professions when they plan their careers. In addition, a high level
of self-esteem in terms of tasks that are important to entrepreneurs can
increase the chances of choosing an entrepreneurial career on the part of
students.

With the aim of indicating their level of competence in performing
seven tasks students were asked to measure the level of entrepreneurial
autonomy. Table 9 lists the seven statements from which polls ranged from
1 (very low competence) to 7 (very high competence).

Table 9

Perception of individuals about their abilities to carry

out the entrepreneurial tasks and achieve the desired results
Item number Statement
Identifying new business opportunities
Creating new products and services
Managing innovation within a business
Being a leader and communicator
Building up a professional network
Commercializing a new idea or development
Managing a business successfully

N[OOI WN|IEF

Figure 31 shows the distribution of the average level of competence
among students at the National University of Life and Environmental
Sciences of Ukraine according to their intentions for choosing a career as
well as the distribution of the generalized index of entrepreneurial self-
efficacy. In line with expectations, prospective entrepreneurs and successors
have a higher level of competence in fulfilling all tasks that are important to
entrepreneurship as compared to employees.

Composite index of entrepreneurial self-efficacy for all business stu-
dents, based on the responses to each task was calculated. The analysis of the
data showed that for students at the National University of Life and
Environmental Sciences of Ukraine the overall level of entrepreneurial
autonomy, which is 4.96 points, is slightly higher than in the international
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sample (4.62 points). The results are slightly above the average of the global
sample and they also show that entrepreneurial skills and competences need
to be developed and can be largely achieved through entrepreneurial
education.

P 446
. . . 4,81
Identifying new business opportunities 400

P— 487

4,86

Creating new products and services 4,44
4,53

—— a7

o ) 4,86
Managing innovation 556

4,53

P— a8

4,94

Being a leader and communicator 4,89
4,67

——— 527

5,17

Building up a professional network 511
I 5,23

Commercializing a new idea or development 478 3,36

A———— 5,42

5,36

Successfully managing a business 522
5,13

Average 4,86
4,70

12 2 3 3 4 4 5 5 6 6

(1=very low competence; 7=very high competence) mean

M Employees ® Founder M Successor M Other

Figure 31. Distribution of the aggregated index of the entrepreneurial
self-efficacy across categories
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Summary and conclusions

The study of entrepreneurial intentions of students is based on a sam-
ple of all business study majors in the National University of Life and Envi-
ronmental Sciences of Ukraine - Kiev. Surveys were distributed to 500 stu-
dents, of whom 158 submitted fully completed questionnaires, resulting in a
response level of 31.6%.

Below, we will summarize the main results of the survey as follows:

- 61% of all students intend to become employees directly after stud-
ies and 29% - five years after studies. The global average is 80.3 % directly
after studies and 46.6 % - five years later.

- The study has found that the career development intentions of
students in the National University of Life and Environmental Sciences of
Ukraine - Kiev were similar to those found in international studies, namely to
be employees first, and then - become founders (Sieger et al., 2014). The
main reason for choosing such a career path is perhaps the lack of experience
as well as the initial capital that they will seek to gain by becoming
employees first. Only after gaining confidence in their own strength, they can
try to start their own business later.

- 23% of the students in the sample intend to work in their own
company immediately after their education. Average percent is 10.5 among
international sample in the field of study “Law & Economics (incl. Business
sciences)” and 8.2 - among Ukrainian sample in GUESSS survey.

- 47% of all students intend to work in their own business five years
after completion of their studies. Five years later, this share increases to 47%
of them which is also higher than the global average for the field of study
“Law & Economics (incl. Business sciences)”— 44.6% but lower than the
Ukrainian GUESSS average — 61.6% (Sieger et al., 2016). Students in the
National University of Life and Environmental Sciences of Ukraine - Kiev
have a much higher founding intention in comparison with the global
GUESSS sample.

- There is a small “gender gap” among intentional entrepreneurs. The
relative gender gap is 9.2% directly after studies and 5.6% five years later.

- Students in major “Industrial management” have the strongest
overall entrepreneurial intention followed by management students.

- With regard to gender differences, it was found that in all majors,
except for major Marketing, female students have a higher entrepreneurial
intention than male students.

- 25% of all students have not attended any entrepreneurship offerings
at university.

- The entrepreneurial climate at the National University of Life and
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Environmental Sciences of Ukraine is examined as relatively good (4.07
versus global average 4.0).

- The detailed (4.53) and general evaluation (4.06) of the students in
terms of strength of entrepreneurial education at the National University of
Life and Environmental Sciences of Ukraine is relatively good if compared to
the global average (4.0). According to the students, the courses offered by the
university only partially increase their entrepreneurial knowledge and skills.
Taking into consideration all that, it can be concluded that there is enough
potential to improve entrepreneurship courses and extracurricular activities of
students.

- The study shows that students at the National University of Life and
Environmental Sciences of Ukraine with entrepreneurial parents are more
likely to become founders of their own companies, as many international
studies have shown.

- The most important career motive is “to realize my dream” with 5.93
points, followed by “to have power to make decision” (5.5 points) and “to
make advantage of my creative needs” with 5.42 points.

- The social and cultural context plays a particularly important role in
choosing a career path. The perceived response from family, friends and
companions to Bulgarian students who pursue a career as an entrepreneur is
relatively positive (4.9) and it is slightly under global average (5.3).

- In all business majors, friends have the most positive reaction among
students at the National University of Life and Environmental Sciences of
Ukraine.

- Risk is a proven factor influencing the entrepreneurial intentions.
The students at the National University of Life and Environmental Sciences
of Ukraine perceived risk for starting a business lower (mean = 4.22, n = 158)
compared to the global average 4.85.

The results and conclusions of this study help to improve the entre-
preneurial intentions of the students The National University of Life and En-
vironmental Sciences of Ukraine. The study also showed that entrepreneur-
ship education at the university level should be stimulated, and on the other
hand, specific courses and activities should be provided for the different
groups of entrepreneurs (nascent and active entrepreneurs and potential suc-
cessors) as well as for students who have not yet decided to be entrepreneurs.
The second group of students should be motivated and acquainted with good
practices in entrepreneurship in order to induce their interest in an
entrepreneurial career.

This survey of students' entrepreneurial intentions contributes to
enriching the results of ongoing entrepreneurship research, both at national
and international level. The results of the survey can provide interesting ideas
and reflection questions for the various stakeholders.
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N3CJEJIBAHE HA ®PAKTOPUTE, KOUTO BJIUSAT
HA NPEANNPUEMAYECKUTE HAMEPEHUS
HA CTYJIEHTUTE OT BU3HEC CIHEIIUAJTHOCTHUTE
HA YHUBEPCUTETA 11O IPUPOJOIOJI3AHE
HA YKPAMHA

pod. nun Hags laBuaenko
pod. n-p UBan Aumurtpon
I'n. ac. x-p Anuie lumurpoBa

Pe3rome

ITpeanpremadecTBOTO € BOAEIIA NKOHOMUYECKA CHIIA, KOATO JBIKH Pa3BUTHETO Ha
CBHBPEMEHHOTO 00miecTBO. brarogeHcTBHETO HAa HAPOAWTE 3aBHCH A0 TOJSIMA CTENEH OT
HaCTOSIINTE M OBbJIEIUTe MpeanpruemMadecku aedHoctu. CTyaeHTHTe Morat aa Obaar pas-
INIeKJAaHU KaTo IOTeHNIMANHU ObJeny mpeanpueMadd. ETo 3amo e MHOro BaXKHO Ja ce
n3ClieIBaT TEXHUTE HAMEPEHHMs 3a MpeanpueMadecka JeWHOCT. B ToBa oTHolIeHHe yHUBEp-
CUTETHTE MIPasT MHOTO BakKHA pOJIsS B CH3JaBAHETO M Pa3BUTHETO Ha NpEANPUEMavyecKo
MHUCJICHE cpe]l cTyAeHTHTe. M3cnenBanero o0XBaia n3Bajika OT CTyJeHTH, 00y4aBaHH B Ou3-
HeC CIelUalHOCTUTe Ha HalnoHalHMS YHHMBEPCHUTET IO NPUPOJONOI3BaHE Ha YKpailHa.
IlenTa Ha M3cneaBaHETO € /1A ce MpoyYaT GaKTOPUTE, KOUTO OKa3BaT BIMSHUE HA MpEATIpHe-
MaueCKUTE HAMEPEHHUS Ha CTyJCHTHTE B OM3HEC CIIelMaTHOCTHTe Ha HanuoHanHus yHUBEp-
CHUTET IO IIPUPOJIOIIOI3BaHe Ha YKpaifHa. 3a IMOCTHraHe Ha OCHOBHATA IIEJ Ca ONpPENCICHU
CJICTHUTE M3CIICOBATEICKH 3a/1a9H:

- 7Ia ce aHaJIM3MpaT JeMorpad)CKUTe JaHHU Ha W3CJIEABAHATA M3BAJIKA;

- JIa ce aHaJIM3MpPaT HAaMEPEHUITa Ha CTYJCHTHUTE 38 KapUEePHO Pa3BUTHUE;

- 1a ce aHAJIM3Upa BB3JCHCTBUETO Ha MEPBUYHUTE JAETEPMHUHAHTH criopen Teopusrta
Ha IMJIaHUPAaHOTO MOBCACHUEC BbPXY NPEANPUCMAYCCKUTC HAMCPCHUA Ha YUCHUIIUTE,

- da C€ aHaJIu3upa BJIMAHUCTO Ha BTOPUYHUTE ACTCPMUHAHTH IO TCOPUA HA IJIAHU-
PaHOTO NOBCACHUC BHPXY MPEANPHUCMAUYCCKUTE HAMCPCHHS Ha YUCHUIIUTC,

W3cnenBaHeTo ce OCHOBaBa Ha TEOPHUATAa HA IUTAHUPAHOTO ToBexeHue. OCHOBHATa
Te3a Ha M3CJIEABAHETO € CIIEAHATa: NMpEeAlpUeMadecKUTe HaMEepeHHs Ha CTYyJICHTHTE ca pe-
3yNTaT OT BB3JEHCTBHETO HA JIBE rpynu (akropu. [IbpBaTa rpymna BKIOYBA KIFOUOBH (aKTo-
pH 3a M300p HAa KapHepa KaTo HarjiacH, cCyOeKTHBHH HOPMH M BB3IIPHEMaH MOBEACHUECKH
KOHTpoJI. Bropara rpyna o0xBamia KOHTEKCTHH (PaKTOPU KaToO YHUBEPCHTETCKHUSI KOHTEKCT,
CeMEeHHHsI KOHTEKCT, INYHUTE MOTHBHU M COLMAIHUS / KyATypHHS KOHTEKCT.

KuiiouoBu 1ymm: npeanprueMadecTBo, NpeANprUeMadecki HaMepeHUsl Ha CTYICHTH-
Te, (aKTOpU Ha MPEANPUEMAYECKUTE HAMEPEHHSI
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Abstract

Entrepreneurship is a leading economic force that drives the development of modern
society. The well-being of nations depends largely on current and future entrepreneurial
activities. Students can be seen as potential future entrepreneurs. It is therefore very
important to explore their intentions for entrepreneurial activity. In this respect, universities
play a very important role in creating and developing entrepreneurial thinking among
students. The research encompasses a sample of students trained in the business majors of
the National University of Life and Environmental Sciences of Ukraine - Kiev. The objective
of the study is to explore the factors that influence the entrepreneurial intentions of students
in business studies at the National University of Life and Environmental Sciences of Ukraine
- Kiev. The following research tasks are set to achieve the main objective:

- to analyze the demographic data of the sample surveyed;

- to analyze the students' intentions for career development;

- to analyze the impact of primary determinants according to the Theory of Planned
Be-haviour on entrepreneurial intentions of students;

- to analyze the influence of the secondary determinants according to the Theory of
Planned Behaviour on entrepreneurial intentions of students;

The study is based on the Theory of Planned Behaviour. The main thesis of the
study is as follows: Students' entrepreneurial intentions are the result of the impact of two
sets of factors. The first group includes key career choice factors such as attitudes, subjective
norms, and perceived behavioural control. The second group covers context factors such as
the university context, the family context, personal motives, and the social/cultural context.

Keywords: entrepreneurship, entrepreneurial intentions of students, determinants of
entrepreneurship intentions
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